WLOS-TV13
2nd QUARTER ENDING JUNE 30, 1997

CHILDREN’S TELEVISION ACT
OF
1990

PROGRAM DESCRIPTIONS AND
BROADCAST TIME PERIODS
FOR PROGRAMS SPECIFICALLY DESIGNED
TO SERVE CHILDREN’S EDUCATIONAL AND
INFORMATIONAL NEEDS



CERTIFICATION

FOLLOWING IS A LIST OF ALL ABC TELEVISION NETWORK PROGRAMS
DESIGNED FOR CHILDREN TWELVE YEARS OLD AND YOUNGER WHICH ARE
SCHEDULED FOR BROADCAST DURING THE SECOND QUARTER OF 1997. THIS
CERTIFIES THAT ALL OF THESE PROGRAMS ARE FORMATTED (IN THE ORDER
AND AT THE TIMES INDICATED) TO ALLOW FOR NO MORE THAN 10.5 MINUTES
OF TOTAL COMMERCIAL TIME PER CLOCK HOUR ON WEEKENDS AND 12 MINUTES
OF TOTAL COMMERCIAL TIME PER CLOCK HOUR ON WEEKDAYS.

IF THE NETWORK RESCHEDULES CHILDREN'’S PROGRAMS (FOR EXAMPLE,
AS A RESULT OF LIVE SPORTS PROGRAMS), THE MODIFIED SCHEDULE WILL
COMPLY WITH THE CHILDREN’'S TELEVISION ACT COMMERCIAL LIMITS.
SIMILARLY, IF THE NETWORK SCHEDULES A HALF-HOUR CHILDREN’S PROGRAM
CONTAINING 5.5 COMMERCIAL MINUTES IN A CLOCK HOUR WITH A NON-
CHILDREN'S PROGRAM, THE NUMBER OF NETWORK COMMERCIAL MINUTES IN THE
CHILDREN’S PROGRAM WILL BE DECREASED TO COMPLY WITH THE COMMERCIAL

LIMITS.

Children’s Programs

Weekend Programs

1. Program: Disney’s Jungle Cubs
; (.00 _ )30
Duration: Half-hour (Saturdays, -8+66—8:36 AM NYT)
Number of Network Commercial Minutes: 4:30

Opportunity for Local Commercial Matter: :30%

2. Program: Brand Spanking New! Doug (I)
. (gn20 . ~1LOD
Duration: Half-hour (Saturdays, -8+36—9:00 AM NYT)
Number of Network Commercial Minutes: 5:00

Opportunity for Local Commercial Matter: :30%



Program: Brand Spanking New! Doug (II)

. PED = S0
Duration: Half-hour (Saturdays, 9+006-——8+30 AM NYT)
Number of Network Commercial Minutes: 4:30

Opportunity for Local Commercial Matter: :30%

Program: Disney’s Mighty Ducks

o - 4500
Duration: Half-hour (Saturdays, $+36—30+00—-AM NYT)
Number of Network Commercial Minutes: 5:00

Opportunity for Local Commercial Matter: :30%

Program: The Bugs Bunny & Tweety Show/ABC’s Schoolhouse Rock
; e F- \d 30

Duration: ©ae hour (Saturdays, +6~=060 - 11:00 AM NYT)

Number of Network Commercial Minutes: 9:30 {4:30 commercial

. 000 N ey £ il 1 ; i

-ARC! g Schoelhouse Rock; 5:00 commercial minutes 10:30 -
11:00 AM -- :30 of which will air during ABC's
Schoolhouse Rock)

Opportunity for Local Commercial Matter: 1:00%* (:30

commercial minutes 10:00 - 10:30 AM; :30 commercial
minutes 10:30 - 11:00 AM)

Program: Bone Chillers (through and including April 12,
1997)

Duration: Half-hour (Saturdays, 11:00 - 11:30 AM NYT)
Number of Network Commercial Minutes: 4:30

Opportunity for Local Commercial Matter: :30%

Program: Nightmare Ned (effective April 19, 1997)
Duration: Half-hour (Saturdays, 11:00 - 11:30 AM NYT)
Number of Network Commercial Minutes: 4:30

Opportunity for Local Commercial Matter: :30%



10.

g

12

Program: Gargoyles: The Goliath Chronicles
including April 12, 1997)

Duration: Half-hour (Saturdays, 11:30 AM - 12
Number of Network Commercial Minutes: 5:00

Opportunity for Local Commercial Matter: :30%*

Program: Disney’s Duck Tales (effective April
Duration: Half-hour (Saturdays, 11:30 AM - 12
Number of Network Commercial Minutes: 5:00

Opportunity for Local Commercial Matter: :30%*

(through and

:00 Noon NYT)

18, 1897)

:00 Noon NYT)

Program: The New Adventures Of Winnie The Pooh

Duration: Half-hour (Saturdays, 12:00 Noon -
Number of Network Commercial Minutes: 5:00

Opportunity for Local Commercial Matter: :30%*

Program: ABC Weekend Special

12:30 PM NYT)

Duration: Half-hour (Saturdays, 12:30 - 1:00 PM NYT)

(Except June 7 and June 14, 1997)
Number of Network Commercial Minutes: 4:30

Opportunity for Local Commercial Matter: :30%

Program: ABC Saturday Special: “The Secret of

Duration: Half hour (12:30 - 1:00 PM NYT)

Lizard Woman”

(One-time-only - Saturday, June 7, 1997 - Part I)
(One-time-only - Saturday, June 14, 1997 - Part II)

Number of Network Commercial Minutes: 4:30

Opportunity for Local Commercial Matter: :30%



* Format allows cne :34 station break, of which :30 ONLY may be
used for local commercial matter.

* % Format allows two :34 station breaks, of which :30 ONLY for
each may be used for local commercial matter.

**%* Format allows three 1:34 station breaks, of which 1:30 ONLY
for each may be used for local commercial matter.

D tt B, P

William "Buzz" Mathesius
Vice President, Station Relations
and Operations

Date: June 11, 1997



ABC Television Network @

Buzz Mathesius
Vice President
Affiliate Communications & Operations

June 13, 1997

To: Station Management

Re: Children's Television Act of 1990
-- ABC-TV Network Commercial Information -- Second Quarter 1997

Certification

Enclosed is a Certification by the network that all children's programs scheduled for broadcast
during the second quarter of 1997 are formatted to comply with the commercial limits of the Children's
Television Act of 1990. The Certification, which must be placed in your public file no later than ten
days after the end of the second calendar quarter, lists each children's program, the amount of time
normally allotted for network commercial matter, and opportunities for local commercial matter in
and/or adjacent to the program.

The Certification reflects broadcast of network programming in live clearance periods. As we
have previously advised you, it is important that these programs be broadcast at the times and in the
order described on the Certification network schedule so that the commercial limits are not inadvertently
exceeded. If your station exceeds the limits, you must include a detailed explanation of the overage in
your public file.

Any changes in the number of commercial minutes per program hour will be sent to you over the
A.LN. (Affiliate Information Network) when they occur.

Quarterly Confirmation

In addition, at the end of the quarter, the network will provide you with a Quarterly Confirmation
that the number of minutes allotted for network and local commercial matter did not exceed those set
forth in the Children's Television Act, and describing any increase in the commercial limits in the
formats in the Certification. Decreases in the number of commercial minutes will not necessarily be
noted in the Confirmation. We will also send you information regarding any additional children's
programs aired during the second quarter. The Quarterly Confirmation should be placed in your public
file with the Certification.

77 West 66th Street New York, NY 10023-6298 (212) 456-6888



Station Management -2-
June 13, 1997

The Certification and the Quarterly Confirmation are designed to furnish you the information concerning
commercial matter in network children's programs to enable you to meet the record keeping and public file
requirements of the Children's Television Act.

Regards,

£7 /?
Loy V=
Buzz Mathesius

BM/ak
Enclosure
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TO: STATICN MANAGEMENT
EE: CHILDREN'S TELEVISION ACT OF 199¢ —— ABC-TV NETWODE

COMMERCIAL INFORMATION QUARTERLY CONFIRMATION —-
SECOND QUARTER 1997

ON JUNE 13, 1997, WE SENT YOU A CERTIFICATION THAT ALL ABC
TELEVISION NETWORK PROGRAMS DESIGNED FOR CHILDREN 12 YEARS
CLD AND YOUNGER SCHEDULED FOF BREOADCAST DURING THE SECOND
CALENDAR QUARTEER OF 1997 WERE FORMATTED TO ALLOW FOR NZ MORE
THAN 12.5 MINUTES OF TOTAL COMMERCIAL TIME PER CLOCK HOUR ON
WEEKENDS AND 12 MINUTES OF TOTAL COMMERCIAL TIME PER CLOCK
HOUR ON WEEKDAYS, THE COMMERCIAL LIMITS SET FOETH IN THE
CHILDREN'S TELEVISION ACT OF 199¢G.

WE INFORMED YOU AT THAT TIME THAT AT T
CALENDAR QUARTER WE WCULD ALSC SEND YOU A
THE NUMEER OF MINUTES ALLCTTED FCOR NETWO
COMMERCIAL MATTER DID NOT EXCEED THOSE & "OGHTH
CHILDREN'S TELEVISION ACT. WE ALSQO SAID WE WOULD INC H'JE IN
THE CONFIRMATION COMMERCIAL INFORMATION ABOUT ANY ADDITIONAL
CHILDREN'S PROGRAMS AIRED DURING THE SECOND QUARTER THAT
WERE NOT INCLUDED-IN THE ORIGINAL CERTIFICATICN. THIS
LETTER WILL SERVE AS THE QUARTERLY CONFIRMATION FCOR THE
SECOND QUARTER OF 19%7.

SECOND
ON THAT

THE ABC TELEVISION NETWORK HEREBY CONEIRMS THAT THE NUMBER
OF MINUTES ALLOTTED FOR NETWORK COMMEERCIAL MATTER ANLD THE
FORMATTED OPPCRTUNITIES FOR LOCAL MATTER IN PTW”PV PROGRAME
DESICNED FOR CHILDREN TWELVE YEARS OLD AND YOUNGER ERUADCA&
DURING THE SECOND QUARTER OF 1997 DID NOT EXCEED THE LIMITS
SET FORTH IN THE CHILDREN'S TELEVISION ACT OF 195@.

THERE WERE NO ADDITIONAL NETWORK PROGRAMS DESIGNED FOR
CHILDREN TWELVE YEARS OLD AND YQUNGEE BRCADCAST DURING THE
SECOND QUARTER OF 1997.

THIS CONFIRMATION IS DESIGNED TO BE PLACED IN YOUR PUBLIC
FILE ALCNG WITH THE JUNE 13TH, 1997 CERTIFICATION THIS

ik
-

SHOULD BE DONE NO LATER THAN JULY 1@TH. 1997 IN ORL

MEET THE REQUIREMENTS COF THE CHILDREN'S TELEVISIO!

FCR YQUR CONVENIENCE., THIS DOCUMENT IS ALSC BEINGZ MAILED TO
You .

REGARDS,

BUZZ MATHESIUS

VICE PRESIDENT AND DIRECTGE
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ABC Television Network @
July 7, 1997

Buzz Mathesius
Vice President
Affiliate Communications & Operations

To: Station Management

Re: Children’s Television Act of 1990 -- ABC-TV Network Commercial Information --
Quarterly Confirmation -- Second Quarter 1997

On June 13, 1997, we sent you a Certification that all ABC Television Network programs
designed for children 12 years old and younger scheduled for broadcast during the second
calendar quarter of 1997 were formatted to allow for no more than 10.5 minutes of total
commercial time per clock hour on weekends and 12 minutes of total commercial time per clock
hour on weekdays, the commercial limits set forth in the Children’s Television Act of 1990.

We informed you at that time that at the end of the second calendar quarter we would also
send you a Confirmation that the number of minutes allotted for network and local commercial
matter did not exceed those set forth in the Children’s Television Act. We also said we would
include in the Confirmation commercial information about any additional children’s programs
aired during the second quarter that were not included in the original Certification. This letter
will serve as the quarterly Confirmation for the second quarter of 1997.

The ABC Television Network hereby confirms that the number of minutes allotted for
network commercial matter and the formatted opportunities for local matter in network programs
designed for children twelve years old and younger broadcast during the second quarter of 1997
did not exceed the limits set forth in the Children’s Television Act of 1990.

There were no additional network programs designed for children twelve years old and
younger broadcast during the second quarter of 1997.

This Confirmation is designed to be placed in your public file along with the June 13,
1997 Certification. This should be done no later than July 10, 1997 in order to meet the
requirements of the Children’s Television Act.
Regards,

Buzz Mathesius

BM/ak

77 West 66th Street New York, NY 10023-6298 (212) 456-6888



CHILDREN’S TELEVISION ACT
COMMERCIAL LOAD CERTIFICATION
WLOS-TV13

The following is a list of all WLOS-TV originated programs designed for children twelve years old and younger
which were scheduled for broadcast during the 2nd Quarter of 1997. All of these programs are formatted to
allow for no more than 10.5 minutes of total commercial time per hour on weekends and no more than 12.0
minutes of total commercial time per hour on weekdays in accordance with the Children’s Television Act of
1990.

NONE

This will certify that the above programs have run, as formatted for the 2nd Quarter of 1997.

Beth Stiebel Sarah Ferris|
Regional Program Director Traffic Manéger
WLOS-TV13 WLOS-TV13

Date: 10 July 1997 Date: 10 July 1997



